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SOCIAL MEDIA MARKETING FRAMEWORK

Objectives

Measures

Methods

Activities

[ Monitoring ][ Contribution ][ Measurement ]

Content

Conversation Channels
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[ Public Channels ][ Organizational Channels ]
Initiatives
Steady State Campaigns
Operations

I Strategize >I Plan >I Create >I Execute >I Measure >I Optimize >
( People X Process X Budget XTechnologyXGovernance)
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To learn more about the Social Marketing Framework, visit http://www.grahamlubie.com
This work is licensed by Graham Lubie under the Creative Commons Attribution-Share Alike 3.0 United States License.
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